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The Latest News from Rabin Research Company 

This past quarter was bittersweet for us: 

1)  We were awarded the largest single study in the 50-year history of our company. 

2)  We lost a long-time friend and colleague, Stephanie Frank, to cancer. 

She will be remembered for all she contributed to our organization and how she brightened our lives. 

 
BIG DATA:  IS NOT ENOUGH 

 
Data, data everywhere -- but not an actionable insight you can use! 
 
We all need data….we even need Big Data….but, most importantly, we 
need smart data.  We don’t just need to understand WHAT people are 
doing, we need to understand WHY people behave the way that they 
do -- so that we can try to predict what they will do in the future. 
 
Rabin Research Company can expertly conduct surveys that will 
develop useful information, cutting edge knowledge, and actionable 
insights that will enhance your Big Data. 
 
The payoff: faster, more intelligent, and more profitable marketing decisions. 
 

TODAY’S INSIGHTS LEAD TO TOMORROW’S SUCCESSES 

Forward-thinking companies ask themselves this question on a regular basis:  “what should we 
be thinking about today?”  Why?  Because their future success (or lack of it) depends on a 
solid, in-depth understanding of current and potential future changes, problems, and 
opportunities in their markets. 

 

Rabin Research Company can design and execute strategic marketing research studies that 
take a comprehensive look at your markets and insightfully analyze them quickly and precisely 
to find out “what you should be worried about today.”  This will help you make the strategic 
marketing decisions you need to be prepared for whatever comes your way. 

 

WHAT’S HOT AGAIN?  DESIGN! 

Many companies are placing a high level of importance on the pleasing appearance of 
their products, not just the functionality or benefits they deliver.  The entire consumer 
experience is important in establishing brand preference and in securing loyalty over time. 

It can mean the difference between success and failure in the market place. 

Rabin Research Company product and package design studies will help you hear your 
customers and respond to their needs.  Our studies will provide you with marketing insights 
that you can use as a springboard to successfully build your brand (or reinvigorate it).  

And the winner is… 

Gary Kubo! Congratulations to our 2013 2
nd

 quarter winner of a Roku 2 XS. 

This quarter we will be giving away another Roku 2 XS. 

 

Remember, the more proposals and estimates you request, the better your chances are of winning.  Each new 
entry increases your chances. 

Thank you for taking the time to read our newsletter.  Contact us to find out how we can help you make better 
informed marketing decisions, or to request a proposal. 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 

 
 
Copyright © 2013 Rabin Research Company, All rights reserved. 
 
Our mailing address is: 
Rabin Research Company 
Suite 1410 
500 N Michigan Ave 
Chicago, IL 60611 
 

Subscribe to continue receiving our newsletter plus periodic emails on 
study specials  

http://www.linkedin.com/pub/gary-kubo/3/a8b/541
mailto:melster@rabin-research.com
mailto:nmueller@rabin-research.com
http://eepurl.com/cNujU
http://www.linkedin.com/company/rabin-research?trk=fc_badge
http://www.rabinresearch.com

