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Other Milestones of the Past Year 

• December 2013:  Michelle Elster, VP, re-appointed to 
Marketing Research Institute International’s Board (2

nd
 

term) 

• December 2013:  A legend in the Market Research 
Industry, Jack Honomichl, 85, passed away. 

 

• In addition to our regular work with outstanding consumer 
package goods and service firms, we continued to expand 
our services by bringing our cutting edge research 
experience to many emerging marketing research users 
in high tech, pharmaceuticals, higher education, and 
many more. 

 

 

And the winner is… 

Madeline DeSouza from Plan-It.   

Congratulations to our 4
th

 quarter 2013 prize winner. 

 
This quarter’s prize will be the WD My Passport 1TB 
Portable External Hard Drive Storage USB 3.0.  
 

 

Remember, the more proposals and/or estimates 
you request the better your chances are of winning.  
Each new request is an entry into the current 
quarter’s drawing. 

Great Marketers Can Be Great Leaders if They Take Their 
Followers Where They Want to Go.    

This concept is utilized in many ways that are, at first, not evident 
to its users.   

Here’s a perfect example: On January 6, 2014, in the Wall Street 
Journal, Mark Zuckerberg, founder of Facebook, told the story 
about a walkway at his high school in New Hampshire, Phillips 
Exeter Academy.  The walkway took a meandering path to the 
campus café, rather than going straight to the café. (Does 
everyone remember that the shortest distance between two points 
is a straight line?)  He was intrigued by this inconsistency, so he 
did a little research and found out that the administrators had 
watched how students walked to the café and then built the 
walkway to be consistent with their students’ established walking 
habits. 

In other words, the school administrators did some marketing 
research to find out how their students preferred to walk to the 
campus café then built a walkway to satisfy the students’ 
preferences.  

 

This is entirely consistent with the marketing concept.  We 
determine customers’ and prospects’ wants and needs – and then 
deliver products and services to satisfy them.  We can also focus 
on what problems they are having with existing products or 
services and then develop products and services that will help 
them solve their problems. 

 

Thank you for taking the time to read our 
newsletter.  Contact us to find out how we can 
help you make better informed marketing 
decisions, or to request a proposal. 

 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 

 

Visit our website for more information about what we do 
and how we do it. 
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