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   Device Agnostic Surveys Are A Must 
 

 
 

A recent paper by Research Now highlighted these important facts: 
  

       25% of all Americans access the internet only via their mobile devices 

       49% of all emails are read on a mobile device 

       1 in 5 survey starts and 2 in 5 panel enrollments take place on a mobile device 

       Only 59% of surveys started on a smartphone are completed (compared to 70% on a 
tablet, 79% on a desktop computer) 

  
Why are there fewer completions on smartphones? Shoddy survey design! If a mobile device 
user clicks a link in an email only to find a survey that requires a magnifying glass to read on 
their device’s mobile web, or one that entails scrolling for miles and miles to reach the end of 
the question, they’re much less likely to complete it. 
  
This is important to remember -- by making surveys that mobile users are unlikely to complete, 
we create a less representative sample pool and introduce bias. In addition, we may experience 
feasibility issues that we weren’t anticipating. 
  
So how do we ensure that mobile surveys are optimized for smartphone screens and will not 
frustrate our respondents? Research Now created a list of their “Mobile Design 
Commandments” to use as a checklist: 
  

1.   Thou shalt keep surveys under ten minutes. 
2.   Thou shalt consider screen sizes. 
3.   Thou shalt know how questions work. 
4.   Thou shalt minimize scrolling. 
5.   Thou shalt limit text boxes. 
6.   Thou shalt use concise language. 
7.   Thou shalt give great instructions. 
8.   Thou shalt stick to the point. 
9.   Thou shalt be creative and engaging.  
10. Thou shalt wear a respondent’s shoes! 

  
Of course, there are times when it just will not be possible to accomplish this. Two examples 
are: 1) when the survey must be longer than 10 minutes, and 2) when a survey must include 
complicated graphics or survey questions. However, we should always be sure to consider the 
options and decide on the best course of action. 
 
By keeping all of this in mind, we can create surveys that all respondents, mobile or stationary, 
will have no trouble completing. 

Annual Marketing Knowledge And 
Insights Check-Up 

 
Key questions to help you take an inventory of your 
company’s information needs each year: 
 
 What is the current market potential for my 

company’s products and services, and is it 

growing or diminishing? 

 What are my products’ market shares, and are 

they growing or falling? 

 What important changes have occurred in my 

company’s markets, and are there any 

important changes on the horizon? 

 What are the demographics, buying habits, 

and attitudes of the people who buy my 

products/services and those who do not? 

 What are my key competitors’ strengths and 

weaknesses, and are there any obvious ways 

in which we can take advantage of them? 

 Are our present channels of distribution ideal 

for today’s marketing challenges or should we 

be exploring any new channels? 

 How do our wholesalers/jobbers/retailers feel 

about our products/services and have those 

feelings improved or diminished? 

 Is our packaging up-to-date, and how does it 

look relative to our competition? 

 Are we pursuing new products/services in an 

innovative, efficient, and effective way? 

 How competitive are our pricing policies and 

do they yield maximum returns on our 

investments in our products/services? 

And the winner is… 
Ken Lolli of HYC! 
 
Congratulations to our 2014 3

rd
 quarter prize winner. 

 

NEW PRIZE OFFERING! 
 
This quarter’s prize will be the FITBIT Flex Wireless Activity 
and Sleep Wristband 
 

 
 

Remember, the more proposals and/or estimates you 
request the better your chances are of winning.  Each new 
request is an entry into the current quarter’s drawing. 

Thank you for taking the time to read our newsletter.  
Contact us to find out how we can help you make 
better informed marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we do and how 
we do it. 
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Our mailing address is: 
Rabin Research Company 
Suite 1410 
500 N Michigan Ave 
Chicago, IL 60611 
 
Subscribe to continue receiving our newsletter plus periodic emails 
on study specials 

 

 
 

We are happy to welcome Quiana 
Goodrum to our staff as Assistant Field 

Coordinator! 
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