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MONDAY MORNING BLAHS OR MONDAY MORNING SUCCESS?! 
 

Think you shouldn’t launch your online survey Monday morning? THINK AGAIN! 

In a national survey of 1,000 e-panelists, we found, respondents prefer receiving invites on Monday, 

especially before 10 am. 

In general, respondents prefer earlier in the week—Monday, Tuesday, Wednesday—and before 2 pm. 

 

 
Monday Tuesday Wednesday Thursday Friday Weekend* 

 
% % % % % % 

Before 10am 27 14 17 6 10 10 

10am-2pm 19 16 15 6 7 7 

2pm-6pm 12 9 11 5 7 6 

After 6pm 12 8 12 5 11 9 

 

 
 
 
 
Monday morning, however, may not be the best for everyone. Preferences did vary somewhat by age: 

those under 35 like mid-day more, those 35-55 like evenings more, and those over 55 like morning the 

best. 

When possible, taking this into consideration could significantly impact the success or failure of 

your online survey. 

 

SEGMENTATION:  AN ANTIDOTE TO ONE BIG MARKETING HEADACHE 

 

While companies strive for 1:1 marketing, this isn’t possible for every consumer touch point.  Conversely, 
one-size-fits-all marketing strategies rarely work.  So what is a marketer to do? 

Segmentation provides the best compromise.  Segmentation allows you to understand the marketplace 
from the consumers’ perspective.  By conducting a segmentation research study, you can target your 
strategies to key consumers based on their needs and wants. 

Segmentation provides the framework from which you can tailor your marketing efforts…. 

 

 

 

 

And the winner is… 
Jack Suvak from Moen, Inc. 

 
 
Congratulations to our 3rd quarter prize winner who will be 
getting 12 months of basic Netflix. 

 
This quarter’s prize will, once again, be 12 months of basic 
Netflix! 
 
 

 
 
 

Remember, the more proposals and/or estimates you request 
the better your chances are of winning.  Each new request is 
an entry into the current quarter’s drawing. 

Thank you for taking the time to read our newsletter.  
Contact us to find out how we can help you make 
better informed marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we do and how 
we do it. 
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Our mailing address is: 
Rabin Research Company 
Suite 1410 
500 N Michigan Ave 
Chicago, IL 60611 
 
Subscribe to continue receiving our newsletter plus periodic emails 
on study specials 
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Monday Tuesday Wednesday Thursday Friday Weekend*

Identification 
Identify, profile, and 

size market 
segments 

Targeting the 
marketplace 

Prioritization Rank segments 
based on potential 

Allocate resources 
toward consumers 

with the most 
potential 

Positioning & 
Messaging 

Based on needs, 
wants, and behavior 

Guide effective 
marketing strategies 

customized by 
audience for 

maximum impact 

*Saturday and Sunday averaged 
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