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ALGORITHMS HELP US IDENTIFY DESIRED RESPONDENTS 
 
Working in an environment surrounded by single Millennials, it’s hard to 
escape the constant chit-chat about dating apps and other similar dating 
sites.  Don’t let the desires and outcomes of the daters throw you off.  
This is a big business and quite complex.  In fact, it’s much like trying to 
find qualified respondents for research studies.  Dating apps use 
sophisticated algorithms to match the most compatible parties.  In 
research, we often develop and use algorithms to screen respondents into 
various market segments for additional research.  Perhaps if dating sites 
let us interview their candidates, we would be more successful than they 
are at making good matches! 

WE LEARN SOMETHING NEW EVERY DAY 
 
When people ask us why we love what we do, one of our favorite answers is “we learn something new 
every day.”  And, it’s true!  There isn’t a day that goes by when we don’t learn a new fact about an industry 
we’re studying, pick up a new tool or technique to try, uncover a nugget or insight that hadn’t occurred to 
us before, and much more.   
 
We pride ourselves at being able to ramp up very quickly when asked to conduct a study in an industry 
we’ve never researched before.  And while this does not, necessarily, make us experts in any of these 
industries, it does allow us to work intelligently and effectively to provide strategic guidance to our clients.   
I think the best market researchers love learning, can absorb information quickly, and can make sense of 
it almost instantly. 

LONG-TERM RELATIONSHIPS GIVE US THE OPPORTUNITY TO 
PROVIDE STRONG ROI 

 
We have some clients with whom we have worked for 
decades.  In some cases, this means that we have worked 
with not only the company itself but have had the 
opportunity to work with many different people at the 
company over time.  In other cases, we have worked with 
individuals who have moved from company to company 
and have continued to work with us wherever they go.   
 
In both cases, these relationships enable us to build on 
knowledge we have developed to provide excellent service 
to our clients.  Some of our clients allow us to see behind the curtain of how they do business, expose 
us to marketing and business plans, and much more.  When we are given these kinds of opportunities, 
we find that our relationships are even stronger and we can provide the most significant return on 
investment. 

WE THINK OUR TEAM IS VERY TALENTED 
 
And this is not JUST because we are staffed with smart and skilled researchers.  
We plan to use this space each quarter to give you a glimpse of some of our 
teams’ other skills. 
 
Take a peek a Casey Hogarth’s over-the-top skiing skills. 

https://www.youtube.com/watch?v=rBUL4s-j9Dc
http://www.rabinresearchinc.com/


And the winner is… 
Fran Johns! 

 
 
Congratulations to our 1st quarter prize winner who will 
be getting a $100 Amazon gift card 

 
This quarter’s prize will be a Digital Note Taker from 
Sharper Image. Check out this cool gadget! 
 
 

 
 
 

Remember, the more proposals and/or estimates you 
request the better your chances are of winning.  Each new 
request is an entry into the current quarter’s drawing. 

Thank you for taking the time to read our newsletter.  
Contact us to find out how we can help you make 
better informed marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we do and how we 
do it. 
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on study specials 

 

https://www.linkedin.com/in/fran-johns-5620452
http://www.sharperimage.com/si/view/product/Digital+Note+Taker/203965?trail=
mailto:melster@rabin-research.com
mailto:nmueller@rabin-research.com
http://www.rabinresearch.com/
http://eepurl.com/cNujU
http://www.linkedin.com/company/rabin-research?trk=fc_badge

