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TRACKING KPIs 

 
Measuring your Key Performance Indicators (KPI) is an 
important part of monitoring your marketing efforts. 
Whether your focus is on increasing top-of-mind brand 
awareness or improving brand perceptions, tracking 
research can be a valuable tool.  The frequency and timing 
of measurement is driven by many variables including the 
size of the budget and marketing plan.  Changes over time 
– both positive and negative – can not only provide you with 
critical feedback on the success or failure of your programs 
but also provide an early indication of problems which you 
may be able to address before they evolve into bigger 
issues.  Don’t wait until you have sales data alone to 
determine how well your marketing is working. 

WHEN IS A SURVEY NOT ALWAYS THE ONLY SOLUTION? (AND WHY DID 
THE ELECTION POLLS GET THEIR PREDICTIONS WRONG?) 

 
There are times, particularly when topics are sensitive in nature, that survey responses alone do not tell 
the whole story.  Using a combination of methods, we can examine and study how the consumer 
perceives, evaluates, and responds to stimuli. We address the relevant questions and issues using the 
right tool or tools, including: 

 Traditional: online or in-person quantitative or qualitative research 

 Neuro-scientific: Heart Rate, Skin Conductance, Facial EMG, and EEG 

 Psychological and Behavioral:  Implicit Testing (cognitive tests to assess constructs), Priming 
(setting and measuring context), and Eye Tracking (measuring attention) 

 

Congratulations to the current winner of our quarterly 
giveaway, Stacey Sullivan of Nottingham Spirk! 

Last quarter’s winner was Nick Pullia of Ravinia. 

This quarter’s prize will be a pair of Phaiser Wireless 
Bluetooth Headphones! 

 
 

Remember, the more proposals and/or estimates you 
request the better your chances are of winning.  Each new 

request is an entry into the current quarter’s drawing. 

Thank you for taking the time to read our 
newsletter.  Contact us to find out how we 
can help you make better informed 
marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we 
do and how we do it. 
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