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IF YOU BUILD THE PANEL, THEY WILL COME… 
AND PROVIDE VALUABLE INSIGHTS 

 
While organizations appreciate the value of online 
communities, significant obstacles have held them 
back from building them. We have heard from our 
clients that online communities…. 

 Are too expensive 

 Are too difficult to manage 

 It is too hard to keep the community engaged 

 They don’t represent our typical customers 

Although still an investment, we can help you 
maximize the ROI and value of building a 
community panel tailored to your needs: 

 We will work with you to develop a 12-month 

plan based on your goals, marketing objectives and 

budget 

 Customize the community to meet your specific needs 

 Handle all community interactions and management 

 Conduct parallel research with a broader audience (e.g. category users), to supplement the 

community findings and adding greater insights 

And, many clients find that after the initial, year one expenditure, this approach yields a higher return on 
investment 

HOW FAR DO YOUR DIGITAL ADS GO? 
 
Having difficulty tracking your digital advertising efforts? 
Challenged by measuring the effectiveness of your integrated 
communications strategies? 
Rabin Research can help. By combining metrics with follow up 
research, we can…. 

 Identify who is seeing your digital messages and who is 

interacting with your media, based on verifiable behavior 

not just respondent self-reporting 

 Track the impact of the digital campaigns on those 

exposed to them 

 Measure the total impact of your communications both online and offline 

We would be happy to develop a comprehensive plan to address your needs. 

ARE YOU COMING TO MARKETINGTECH SMART? 
 
On October 21, Michelle Elster will be the Master of 
Ceremonies at Chicago AMA's MarketingTech SMART 
2016. This year’s speakers are Scott Brinker of 
ChiefMarTec, Jack Philbin of Vibes, Matt Bailey of 
SiteLogic, and Steve Susina of Lyons Consulting Group. 
The conference will  be held at the University of Chicago 
Gleacher Center. 

 

ROXANNE ELSTER: MY STORY 
 
My Breast Cancer Fight 
When I was 24 years old, I was diagnosed with Stage 2A breast cancer.  I 
remember how terrified I was when I received the news.  However, once I found 
out that I had a greater than 90% chance of survival, I was determined to do 
anything I could to get better.  I had a lumpectomy, 5 months of chemotherapy, 
a bilateral mastectomy, and reconstruction surgery.  When it was all said and 
done, I was a much stronger person with a whole new outlook on life.  You 
never know how strong you are until being strong is the only choice you have.  
If I could survive cancer, I could survive anything! 
 

Paying It Forward 
I had received an incredible amount of support throughout my cancer battle and so I wanted to pay it 
forward.  Once I was finished with treatment and fully recovered, I joined an organization called Imerman 
Angels.  I like to describe it as an online matchmaking service for cancer patients.  I volunteer as a Mentor 
Angel where I provide one-on-one support, empathy and understanding to other breast cancer fighters.  
My information about my journey is in their database and when they find a patient that is going through a 
similar journey, they match us up.  It has been such an incredible experience being able to provide support 
for other young women who are going through what I went through.  I am forever grateful for all of the 
support that I received and am thankful that there are organizations out there like Imerman Angels who 
can provide support and understanding to other cancer fighters. 

 
 
 
Have you entered our quarterly 
drawing yet? This quarter’s prize 
will be a $100 Amazon gift card! 

 
Remember, the more proposals 
and/or estimates you request the 
better your chances are of winning.  
Each new request is an entry into 
the current quarter’s drawing. 

Thank you for taking the time to read our newsletter.  Contact us to 
find out how we can help you make better informed marketing 
decisions, or to request a proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we do and how we do it. 
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