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FINDING YOUR NORM 

 
Have you ever tried using a syndicated service to screen 
or test ads or new product concepts?  If you have, you 
would know that once the results are in, these services 
compare your data with norms developed for other clients.   
 
What’s wrong with this approach?  While it may sound 
appropriate, it is fraught with problems.  First, the product 
categories usually are not consistent with yours.  Second, 
the qualifications and target audience typically are not the 
same as yours.  Third, the questionnaire you must use is 
generally a cookie-cutter approach and doesn’t ask the 

questions the way you need.  Your ad or concept is being force-fit into a screening approach that may 
not be right for you. 
 
How can you do it better?  Rabin Research can work with you to build your own database and create your 
own set of norms.  We will work with you to develop a screening system that is appropriate for your 
product category.  It will be designed so it can remain consistent from study to study so building norms is 
viable, but also adaptable, when needed.  We are experienced at helping develop, maintain, and analyze 
cumulative data over time so norms can be developed. 
 
If you plan to screen ads, new product concepts, or any other type of concept over time, having your own 
normative database is always preferred. 

CROWD-SOURCING USED TO UNDERSTAND CONSUMER 
SENTIMENT AND SUPPORT 

 
One of our favorite new qual-quant tools leverages crowd-sourcing as a way to better understand 
consumer sentiment and support.  Using this technique, we asked respondents to tell us about their top 
complaints related to taking online surveys.   
 
Almost all respondents said they want to feel like they are being treated fairly, in terms of pay for the 
amount of time they put in.  Major pet peeves include: long qualification processes (which often screen 
out respondents, leaving them nothing to show for that time), unclear or confusing questions, and 
glitches that don’t allow them to submit their completed surveys.  Respondents also feel that the amount 
of time a survey will take is often underestimated.  Let us know if you are interested in finding out more 
about crowd-sourcing responses for a more complete picture. 

 

 

Congratulations to the current winner of our quarterly 
giveaway, Nick Pullia of Ravinia. 

Last quarter’s winner was Stacey Sullivan of 
Nottingham Spirk! 

This quarter’s prize will, once again, be a pair of 
Phaiser Wireless Bluetooth Headphones! 

 
 

Remember, the more proposals and/or estimates you 
request the better your chances are of winning.  Each new 

request is an entry into the current quarter’s drawing. 

Thank you for taking the time to read our 
newsletter.  Contact us to find out how we 
can help you make better informed 
marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we 
do and how we do it. 
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