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READY FOR LAUNCH 

 
We recently completed a full overhaul of our website 
to improve the look, content, and usability.  We 
encourage you to visit often to see what we’re up to.  
One of our newly added sections, Frontline Matters, 
features our latest techniques and methodologies. 
We also still have all our old features: profiles of 
senior staff, our company blog, and testimonials 
from past clients. 
 
Please check it out and let us know what you think. 
We’re still at: www.rabinresearch.com 

AUDITS MADE EASY 
 
Are you concerned your product is not being 
prominently displayed at retail? Need to check 
and see if your stores are projecting the 
appropriate brand image? Rabin Research 
Company’s access to a worldwide network of 
mystery shoppers and auditors can be where you 
cannot. We can successfully provide you with the 
customized information you need, including 
performance summary scores, diagnostics, and 
photo or video documentation. 
 
 

 

BECAUSE A PICTURE IS WORTH A 1000 WORDS! 
 

Infographics are proven to be one of the best ways to share data with an audience, and have been 
increasing in popularity over the past several years. 

– In a test conducted by the Wharton School of Business, two presentations were shown to an 
audience: one of the presentations contained visual imagery; the other didn’t. Researchers 
found that 67% of the audience was convinced by the first presentation, compared with 50% for 
the purely verbal presentation. 

– An infographic is 30 times more likely to be read than a purely textual article. 
– Google recorded more than 67,000 searches per month for the terms ‘infographic’ or 

‘infographics’ in 2013. 
– People remember 80% of what they see and do, compared with just 20% of what they read. 
– From 2010 to 2012, web traffic specialists KISSmetrics enjoyed more than 41,000 re-tweets 

referencing its infographic material. 
 
We are now offering them as a regular part of our deliverables.  Because we believe that infographics 
can tell such an important story in a snapshot, we took our own advice and created one for our 
company.  
 
Click the thumbnail below to check it out! 
 

 

Congratulations to the current winner of our quarterly 
giveaway, Mandy Walsh at R&R Partners! 

Last quarter’s winner was Nick Pullia of Ravinia. 

This quarter’s prize will be  
a JBL Bluetooth speaker and case! 

 
 

Remember, the more proposals and/or estimates you request the 
better your chances are of winning.  Each new request is an 

entry into the current quarter’s drawing. 

Thank you for taking the time to read our 
newsletter.  Contact us to find out how we 
can help you make better informed 
marketing decisions, or to request a 
proposal. 
 

Michelle Elster 
312-527-5009 (ext. 15) 

melster@rabin-research.com 
 

Nina Mueller 
312-527-5009 (ext. 16) 

nmueller@rabin-research.com 
 
Visit our website for more information about what we 
do and how we do it. 
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